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Hypothesis 
  Architectural Lettering is a discipline that direct-
ly affects the urban landscape and architecture. Its 
exercise can be approached by two roads, where 
both outcomes are distinguishable.
    The lack of criteria and inadequate use of re-
sources generated a concert tune of ideas, styles.
   Instead, an appropriate use of materials, toge-
ther with a strategic blueprint, result in an effec-
tive, euphonious and warm landscape of urban 
environment, not being the limiting economic 
factor.
    In both cases, indirectly, have an impact on ci-
tizens and is the responsibility of carrying out the 
discipline that your result is positive or negative.

The project
  The project included a theoretical framework 
composed of four parts, Architectural Signage 
(The emergence of architectural signage / The 
labeling them as functional architectural / Archi-

tectural signage as the equity / Development of 
architectural signage / The professional / Appro-
ach of architectural lettering at UNLP / Produc-
tion blueprint / Object Location / Measurements 
/ Materials / Lighting / Typography / Mode of 
attachment), Architecture (Architectural heritage 
/ The value of cultural heritage / Cultural dyna-
mics / Tourism and Cultural heritage / Reasons of  
conservation and restoration of cultural heritage), 
The City (Types of city / Historical center and the 
image of the city / Light pollution / Causes and 
consequences), Exhibitions (Selection criteria / 
Reasoning of the sample / Statistics ).
    Accompanied, as support and field work were 
conducted 25 case studies and five interviews 
with architects and graphic designers.
    It lasted a year and a half of research, coordina-
ted by the designer in visual communication Ma-
riela D’Angelo. It culminated in an oral presenta-
tion to the various authorities of the Professorship 
and the Faculty of Fine Arts.

“... The origins of cities is directly linked, as the effect to its cause, 
the commercial renaissance (...) The test is the striking coincidence that 

appears before the expansion of trade and urban movement”

Pirenne, Henri
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Conclusion
    It is necessary to sharpen the wit in a way that 
be reconciled without difficulty the legitimate 
right of ownership and no less justified collec-
tive concern that our city so valuable magnify 
his past.
    The application of typography in architectu-
re is a complex issue. As in the rest of typogra-
phic applications not just to choose a typeface 
appropriate to the environment but also to apply 
it correctly in terms of location, size, visibility, 
usage and cultural aspects. There among all res-
pondents a common concern for the user and the 
functionality of their interventions.
    According to respondents overwhelmingly be-
lieve, that the proposed signage or identity work 
better within the architectural design would be 
desirable to consider the draft labeling as a game 
more, as are the facilities, and from an early sta-
ge in the project build . This design would not 
be an item that puts the finishing work. but an 
integral part of the project.
    On the image of the modern city there is a ma-
tch his image around carelessly, often poorly de-
signed, bad and chaotic. As for trying to regulate 
the situation there are different positions: some 
believe that the phenomenon is uncontrollable 
and those who believe that rules should help to 
clarify and improve the image of the city.

   There is general agreement that the architect 
must have at least basic knowledge of lettering. 
The problem, which revolves around typography 
only select, but in knowing how and where to 
use it, to have discretion.
    The detected events in the city of La Plata, 
Buenos Aires and its outskirts are common to 
many cities. The installation of franchise shops 
and democratization of information technology 
has homogenized the city by removing its dis-
tinctive features. Waterfront City speech in the 
global market would be interesting to defend the 
city as a space of identity and collective memory 
support and understanding the construction of 
the collective project of its inhabitants. Concepts 
may be linked to quality of life and the appro-
priation of public space through participation. 
The need arises to put rules of engagement for 
the public space, or at least his image, does not 
remain solely in the hands of marketers and ad-
vertisers and has a purely commercial purpose. 
Currently, businesses predominate at the policies 
and ordinances of both cities and in the meanti-
me affect emblematic buildings and protected.
The associations of associations of architects 
and designers should take a position on the issue. 
The problem is “aware of the visual environment 
of the city as part of the collective work of pro-
fessionals and politicians.” 
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